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ALMA MEDI A CORP. STOCK EXCHANGE RELEASE 20 JULY 2007, 9.00 AM ( EET)

ALMA MEDI A CORPORATI ON' S | NTERI M REPORT FOR APRI L- JUNE 2007:
- Second- quarter operating profit grew 23%to MEUR 14.4

Second quarter highlights:

Net sal es MEUR 84.0 (Q2/2006: MEUR 74.8)

Operating profit MEUR 14.4, 17.1% of net sales

(MEUR 11.6, 15.6%

Profit before tax MEUR 14.8 (MEUR 11.9)

Ear ni ngs per share EUR 0.15 (EUR 0.12)

Newspapers segnent operating profit MEUR 11.5 (MEUR 9.7)
Kauppal ehti group operating profit MEUR 2.4 (MEUR 1.6)
Mar ket pl aces segment operating profit MEUR 1.3 (MEUR 0. 6)
Forecast for 2007 renmi ns unchanged

Presi dent and CEO Kai Tel anne:

“Alma Media's strong growth in the first quarter continued between April and
June. In nedia sales we once again reached a new quarterly record. Lively nedia
sal es, coupled with cost control and the Group’s chaining nodel, kept our
profitability good. Content devel opnent in our newspapers devel oped favourably
owing to Alma Media's Hel sinki desk and other close editorial collaboration
within the Group. The newspapers are on a strong financial footing. Kauppal ehti
Group, likewi se, has returned to inproving its profit as cost-cutting neasures
are beginning to show up, and as b-to-b nedia sales are picking up in online.

“The online services of our newspapers were successful as well — during the
second quarter roughly one mllion Finns visited Iltalehti’s pages weekly;
kauppal ehti.fi is Finland s | eading business portal, and we are al so seeing
steady growmth in the nunmber of visitors to the online pages of the regional
papers. Qur internationally expandi ng Marketpl aces segment showed further growth
and its consolidation in eastern-central Europe and Russia is proceedi ng as

pl anned.

“We continue long-terminvestnments in our online nedia to keep Alma Media as a
forerunner in this field. For that reason we are seeking closer and nore

i ntensive devel opnent of the newspapers’ online services and encouragi ng cl oser
co-operation between our newspapers and marketplaces in online nedia. These
investnments will slow down the devel opment of especially Marketpl aces segment’s
financial performance in the second half of the year.”

Further information:
Presi dent and CEO Kai Tel anne, tel. +358 10 665 3500
CFO Teenu Kangas-Karki, tel. +358 10 665 2244.

Conf erence, webcast and conference call:

The conpany will hold a conference in Finnish concerning its second-quarter
results starting at 11.00 amon 20 July 2007 in the Carl cabinet of the Scandic
Marski hotel , Mannerheim ntie 10, Helsinki. The results will be presented by
President and CEO Kai Tel anne and CFO Teenu Kangas- Kar ki .

The presentation material in English can be downl oaded fromthe conmpany’s website
www. al manedi a. fi. A webcast in English, lasting roughly 20 minutes, will start at
the same address at 1.30 pm (EET). A conference call in English for investors and
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analysts will start at 2.00 pm (EET). To participate, please call +44 (0)20
71620125.

Rauno Hei nonen
VP, Corporation Comuni cations and IR
Al ma Medi a Cor poration

DI STRI BUTI ON:  Hel si nki Stock Exchange, principal nedia
ALMA MEDI A GROUP' S | NTERI M REPORT JANUARY- JUNE 2007

The descriptive part of this interimreport concentrates on the Goup’'s
performance between April and June. Figures in brackets refer to the second
quarter of 2006 unless otherw se stated. The figures in the tables are

i ndependent |y rounded.

CHANGES | N GROUP STRUCTURE COVPARED TO 2006

Aanul ehti acquired a 40% stake in direct nmailing distribution conpany Tanpereen
Ykkosj akelu Oy on 22 May 2007.

Kai nuun Sanomat sold its newspaper printing business to Pyhdjoki seudun Kirjapai no
Oy on 28 June 2007.

On 1 July 2006 Kauppal ehti raised its holding in TietoEnator 121 Oy from49%to
100% This conpany was renaned Kauppal ehti 121 Oy and its annual net sales total
roughly MEWR 9.

Kauppal ehti G oup’s Al ma Medi a Lehdentekijat business acquired Suonmen Business
Viestintda Oy on 1 July 2006. This conpany has annual net sales of approxi mately
MEUR 2. 5.

On 1 July 2006 two new conpani es, Bovision AB and Objektvision AB with aggregate
annual net sales of around MEUR 1.7, were acquired for the Marketpl aces segnent.

GROUP NET SALES AND RESULT JANUARY-JUNE 2007

The Group’s net sal es between January and June 2007 totalled MEUR 165.9 ( MEUR
146. 2). The Newspapers segnent accounted for 116.4 MEUR of net sal es, Kauppal ehti
G oup segnent for 35.5 MEUR and the Marketpl aces segnent for 15.3 MEUR

The Group’s operating profit devel oped favourably between January and June,
totalling MEUR 30.4 for the period (MEUR 21.6). The operating margin was 18. 3%
(14.8% . A capital gain of MEUR 1.9 was recorded during the first quarter of 2007
on the disposal on 1 February 2007 of a property in Rovaniem used by the Lapin
Kansa newspaper.

GROUP NET SALES AND RESULT APRI L-JUNE 2007

Al ma Media Corporation’s net sales during the second quarter of 2007 totalled
MEUR 84.0 (MEUR 74.8). Net sal es was boosted in particular by nmedia sales growth
in Aamul ehti, Iltalehti and the Marketpl aces business as well as the Kauppal ehti
G oup’ s new busi nesses.

The Group’s operating profit was MEUR 14.4 (MEUR 11.6). The operating margin was

17.1% (15.69% . The second-quarter operating profit does not include any
significant one-tine itens.

PROSPECTS TO YEAR END
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Al ma Medi a keeps unchanged its forecast on the devel opnent of its key indicators

during 2007. Assuming growth in the media market remains simlar to 2006 for the
rest of the year, the G oup expects its net sales and operating profit to grow

MARKET CONDI TI ONS

Several research institutions are revising their growth forecasts for the Finnish
econony in 2007; the current buoyant market conditions are expected to continue
nore strongly and for |onger than previously predicted. In spring 2007 the
econonmy was forecast to growmh by roughly three percent. The | atest forecasts set
econom c growth for 2007 at over four percent and the current upswing to continue
to the end of 2008.

The lively econonmic growth, driven mainly by donestic demand, is especially
evident in marketing communications targeted at consunmers and in classified
advertising. Strong demand for enployees with professional skills, coupled with
conpetition for the npst conpetent professionals in Finland, is driving growth in
recrui tment adverti sing.

According to TNS Gal lup the volume of nedia advertising rose by 6.6 %fromthe
start of the year until the end of June, conpared with the sane period | ast year.
Of the major nmedia, advertising growmh was npbst vigorous in Internet (+23.0 %,
newspapers (+6.6 % and television (+5.6%.

KEY FI GURES

KEY 2007 2006 2007 2006 2006
FI GURES 4-6 4-6 1-6 1-6 1- 12
MEUR

Net sal es 84.0 74.8 165. 9 146.2 301.9
Qperating profit 14. 4 11.6 30. 4 21.6 49.1
% of net sal es 17.1 15.6 18. 3 14.8 16.3
Net fi nanci al

expenses 0.0 0.1 0.0 0.3 0.5
Net fi nanci al

expenses, % of net

sal es 0.0 0.1 0.0 0.2 0.2
Share of associ ated

conpani es’ results 0.4 0.3 1.6 0.8 1.2
Bal ance sheet total 185.2 252.3 199.7
Gross capital

expendi ture 3.6 2.3 5.3 4.6 19.6
Gross capital

expendi ture, % of net sales 4.3 3.1 3.2 3.2 6.5
Equity ratio 55. 4 57.9 61.3
Gearing, % 6.9 -23.2 -5.6
I nt erest -bearing

net debt 6.3 -31.1 -6.5
I nt erest -bearing

liabilities 21.5 52.0 21.7
Non- i nt erest -beari ng

liabilities 73.0 66.3 62.7
Average no. of personnel,

calculated as full -tinme

enpl oyees, excl. delivery

st af f 2,008 1,873 1, 977 1,831 1,901
Average no. of delivery

staf f 968 811 949 816 857
Ear ni ngs/ share, EUR

(basic) 0.15 0.12 0.32 0. 22 0. 50

Ear ni ngs/ share, EUR
(diluted) 0.14 0.12 0.32 0. 22 0. 50



Cash flow from operating
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activities, EUR 0.14 0. 12 0.52 0. 44 0. 63
Shar ehol ders’
equi ty/share, EUR 1.21 1.79 1.54
Mar ket capitalization 813. 3 548.4 690.2
Average no. of shares
(1, 000 shares)
- basic 74,613 74,613 74,613 74,613 74,613
- diluted 74,742 74,613 74,735 74,613 74,613
No. of shares at end
of period (1,000 shares) 74,613 74,613 74,613 /{ Deleted: +
NET SALES BY SEGVENT, 2007 2006 2007 2006 2006
MEUR 4-6 4- 6 1-6 1-6 1-12
Newspaper s 58.9 54. 8 116. 4 107. 5 217.9
Kauppal ehti group 17.8 14. 6 35.5 28. 7 62.6
Mar ket pl aces 7.9 5.7 15.3 10. 8 23.1
Ot her operations and
elimnations -0.6 -0.2 -1.3 -0.8 -1.7
Tot al 84.0 74.8 165.9 146. 2 301.9
OPERATI NG PROFI T/ 2007 2006 2007 2006 2006
LOSS BY SEGVENT, MEUR 4-6 4- 6 1-6 1-6 1-12
Newspaper s 11.5 9.7 23.0 17.9 38.4
Kauppal ehti group 2.4 1.6 3.8 2.8 4.8
Mar ket pl aces 1.3 0.6 2.9 1.1 2.8
O her operations and
el i m nations -0.8 -0.3 0.7 -0.2 3.1
Tot al 14.4 11. 6 30.4 21. 6 49.1
NEWSPAPERS
Newspapers, 2007 2006 2007 2006 2006
key figures (MEUR) 4-6 4-6 1-6 1-6 1-12
Net sal es 58.9 54.8 116. 4 107.5 217.9
Grcul ation sales 26. 4 24.9 52.8 49.5 101. 8
Medi a advertising sales 29.5 27.0 57.6 52.0 104. 5
Printing sales 1.4 1.6 3.1 3.1 6.2
O her sal es 1.5 1.3 2.8 2.8 5.4
Operating profit 11.5 9.7 23.0 17.9 38.4
Operating margin, % 19.5 17.7 19.8 16.7 17. 6
Gross capital
expendi ture 2.6 1.0 3.6 2.3 4.1
Average no. of personnel
calculated as full -tinme
enpl oyees, excl. delivery
st af f 1, 254 1,237 1, 220 1,205 1, 220
Average no. of
delivery staff 968 811 949 816 857
The Newspapers segnent reports the publishing activities of 34 newspapers. The

| argest of these are the regional

Iltal ehti.

paper

Aanul eht i

and the daily tabloid

The Newspapers segnent’s net sales rose by 7.3%during the second quarter to

t ot al

particularly strong in Lapin Kansa and Pohj ol an Sanomat

in the price of the weekday edition.

MEUR 58.9. The circul ation sales of the newspapers grew 6. 0% bei ng

(Northern Newspapers).
The rise in Iltalehti’s circulation sales was partly attributable to an increase

Iltalehti’s market share rose by a good

percentage point according to prelimnary information and stood at 42.9%in the
had roughly one mllion

second quarter.

Iltalehti’s online service iltalehti.fi
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weekly visitors on average in the second quarter. Visitor nunbers were al so
rising steadily in the online services of the regional papers.

Medi a sal es continued to growth strongly throughout the segnent, standing at 9.0%
hi gher than in the second quarter of 2006. Growth in nedia sales was especially
good in Iltalehti, and particularly its online services, and also in Aamul ehti .
Lapi n Kansa's nedi a sal es showed good grow h |ikew se. Newspaper advertising was
increased nost by the food retail, property and job advertising sectors.
Advertising volume decreased, by contrast, in the tel ecomunications sector and
to some extent also in the vehicle tradi ng busi ness conpared with | ast year.

KAUPPALEHTI GROUP

Kauppal ehti group, 2007 2006 2007 2006 2006
key figures (MEUR) 4-6 4- 6 1-6 1-6 1- 12
Net sal es 17.8 14. 6 35.5 28.7 62.6
Circul ation sales 6.2 5.8 12.1 11. 8 23.7
Medi a adverti sing

sal es 5.3 5.7 10.7 10. 8 22.1
O her sales 6.4 3.1 12.7 6.1 16.7
Operating profit 2.4 1.6 3.8 2.8 4.8
Operating margin, % 13.3 10. 7 10.8 9.7 7.7
Gross capital

expendi ture 0.1 0.3 0.4 0.6 6.4

Average no. of personnel
cal cul ated as full -tine

enpl oyees 534 461 537 454 496

The Kauppal ehti group specializes in producing business and financi al
information. Its best known title is Finland s | eading business daily
Kauppal ehti. The group al so includes Al ma Media Lehdentekijat (contract
publ ishing) and Kauppal ehti 121 (direct nmarketing).

The Kauppal ehti group’s net sales in the second quarter were MEUR 17.8, up 22.1
on the sane period |last year. The increase is particularly attributable to the
i mpact of the new units (Kauppal ehti 121 and Suonen Busi ness Viestintd).

Medi a sal es by Kauppal ehti and Presso were affected by the continuing slack state
of the b-to-b nmarket. Media sales in Kauppal ehti Optio and Online grew well.

The Kauppal ehti group’s operating profit rose by 51.5% to MEUR 2.4 owi ng to the
new business units. Furthernore the inpacts of the cost-cutting nmeasures

i npl emented by Kauppal ehti during the winter of 2007 started to becone visible
during the second quarter, as planned.

MARKETPLACES

Mar ket pl aces, 2007 2006 2007 2006 2006
key figures (MEUR) 4-6 4-6 1-6 1-6 1-12
Net sal es 7.9 5.7 15.3 10. 8 23.1
Oper ations 6.4 5.1 12.5 9.7 19.7
in Finland

Oper ati ons outsi de 1.5 0.6 2.8 1.1 3.3
Fi nl and

Operating profit 1.3 0.6 2.9 1.1 2.8
Operating margin, % 16.2 10. 8 18.8 10.0 12.3
Gross capital expenditure 0.2 0.5 0.3 1.0 7.3
Average no. of personnel 154 101 152 98 111

calculated as full -tinme
enpl oyees



The Market pl aces segnent

Mar ket pl aces was agai n successful
sal es rose by al nost 40%
sane period |ast year,
(36% . CQutside Finland, Marketplaces’

be opened for consuners after

Mar ket pl aces’ operating profit

sal es.

ASSCOCI ATED COVPANI ES

growth was strongest

in nonster.fi
net sales grew 144%

nmore than doubl ed,

during the second quarter.
I'n Finland, where net sales increased by 27% on the
(45% and etuovi.com

reports Alma Media’'s classified services,
produced on the internet and supported by printed products.
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which are

The segnment’s net

due in particular to
the Bovision and Obj ektvision services acquired in 2006 and to buoyant sales by
the City24 services in Estonia and Lithuania.

The City24 service in Russia wll
t he sunmer vacati on.

slightly exceedi ng 16% of net

,,/{ Deleted: (

Share of results of 2007 2006 2007 2006 2006
associ ated conpani es 4-6 4-6 1-6 1-6 1-12
WEUR)
Newspaper s 0.0 0.0 0.0 0.0 0.0
Kauppal ehti group
Tal ent um Oyj 0.2 0.1 1.1 0.6 0.7
Ot her associ ated 0.0 0.1 0.0 0.2 0.3
conpani es
Mar ket pl aces 0.0 0.0 0.0 0.0 0.0
Ot her operations
Acta Print Oy 0.0 -0.1 0.1 -0.3 -0.4
O her associ at ed 0.2 0.2 0.4 0.3 0.6
conpani es
Tot al 0.4 0.3 1.6 0.8 1.2

The Group holds a 29.9% stake in Tal entum Oyj,
Kauppal ehti group, and 36.0% of Acta Print Oy,

Alma Media intends to relinquish its entire holding in Acta Print Oy. This
di vestnent is not expected to have a significant
position. In July Acta Print Oy announced the sal e of
busi ness to Forssan Kirjapaino Oy.

I'n May 2007 Aanul ehti

BALANCE SHEET AND FI NANCI AL POCSI TI ON

The Goup’s bal ance sheet

on 31 Decenber 2006).

Decenber 2006) and sharehol ders’

Decenber 2006) .

The Group’s cash flow devel oped favourably. Cash flow before financing activities
was MEUR 7.8 (MEUR 5.4). At the end of June the conpany had net debt totalling

MEUR 6.3 (MEUR - 6.5 on 31 Decenber

The G oup’s interest-bearing debt
requi re hedgi ng agai nst exchange rate differences.

significant purchasing agreements based in foreign currency.

The G oup currently has a MEUR 100 conmerci al

which it is permtted to i ssue papers to a total
2007 this programme was entirely unused.

paper

which is reported under the
reported under Other Operations.

i mpact on Alma Media’'s financial
its magazine printing

acquired a 40% hol ding i n Tanpereen Ykkosjakelu Oy. This
associ ated conpany holding is reported under the Newspapers segment.

totalled MEUR 185.2 at the end of June 2007 (MEUR 199.7
The equity ratio at the end of June was 55.4% (61. 3% 31
equity per share was EUR 1.21 (EUR 1.54 31

is denonminated in euros and therefore does not
Al ma Medi a hedges the nost

programe in Finland under
amount of MEUR 0- 100. On 30 June
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CAPI TAL EXPENDI TURE

Capital expenditure in the second quarter MEUR 3.6 (MEUR 2.3) conprised online
medi a devel opment projects, normal maintenance and repl acenent investments, and
the acquisition of the shares in Tanpereen Ykkodsjakel u Oy.

RI SKS AND RI SK MANAGEMENT

The nost inportant strategic risks contingent on Alna Media's business operations
are a significant drop in the readerships of its newspapers and a critical
decline in retail advertising. The mmjor operational risks are disturbances in
informati on technology systens and tel ecomruni cation, and an interruption of
printing operations.

Alma Medi a's risk managenent process identifies the risks, devel ops appropriate
ri sk management nethods and regularly reports on risk issues to the risk
managenent function.

ADM NI STRATI ON

M M kko Korttila was appoi nted General Counsel of Al ma Media Corporation. He
takes up this position on 1 Septenber 2007.

THE ALMA MEDI A SHARE

Al together 12.7 million Alma Media shares were traded between April and June,
whi ch represented 17% of the total nunber of shares.

The closing price of the Alma Media share at the end of June was EUR 10.90. The
| owest quotation during the period was EUR 9.20 and the highest was EUR 10. 90.
The conmpany’s market capitalization at the end of the period was MEUR 813. 3.

In March the conpany paid a dividend of EUR 0.65 per share, totalling MEUR 48.5.

The conpany does not own any of its own shares and it has no authorizations to
purchase its own shares.

Option rights

The annual general neeting on 8 March 2006 approved a three-stage option
programre (option rights 2006A, 2006B and 2006C), disapplying the pre-enptive
subscription right of the sharehol ders, under which stock options would be
granted to the managenents of Al na Media Corporation and its subsidiaries as a
scheme for ensuring personnel’s notivation and long-termcommitnent to the
conpany. Altogether 1,920,000 stock options may be granted in three lots of

640, 000 each, and these may be exercised to subscribe for at nost 1,920,000 Al na
Medi a shares.

So far 515,000 of the 2006A options have been issued to G oup manhagement.

Al t oget her 65, 000 of the 2006A options have been returned to the conpany owing to
the term nation of enploynment contracts. On 2 May 2007 the conpany’s Board of
Directors decided to annul the 190,000 2006A option rights in the conpany’s
possessi on.

I'n March 2007 the Board of Directors decided to i ssue 510,000 options under the
2006B schenme to Group manhagenent.

If all the subscription rights were exercised, this progranme would dilute the
hol di ngs of the earlier sharehol ders by 2.3%
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The share subscription periods and prices under the schene are:

2006A: 1 April 2008 - 30 April 2010, average trade-weighted price 1 April - 31
May 2006
2006B: 1 April 2009 - 30 April 2011, average trade-weighted price 1 April - 31
May 2007
2006C: 1 April 2010 - 30 April 2012, average trade-weighted price 1 April - 31
May 2008

The subscription price of shares that may be subscribed under these stock option
rights will be reduced by the ampunt of dividends and capital repaynments decided
after the start of the period determ ning the subscription price and before the
subscription of shares, on the settlenment date for each dividend paynent or

capi tal repaynment. The share subscription price under the 2006A option was EUR
6. 48 per share and the subscription price under the 2006B opti on was EUR 9. 85
correspondi ngly.

The Board of Directors has no other current authorizations to raise convertible
| oans and/or to raise the share capital through a rights i ssue.

Mar ket |iquidity guarantee

Al ma Medi a Corporation and eQ Pankki Oy have made a liquidity providing contract
under whi ch eQ Pankki Oy guarantees bid and ask prices for the shares with a
maxi mum spread of 3% during 85% of the exchange's trading hours. The contract
applies to a mnimum of 2,000 shares.

Fl aggi ng noti ces

12 June 2007: Nordea group’s holding in Alma Media including forward contracts
exceeded 15%

20 June 2007: Nordea announced that, contrary to earlier announcenents, the
maturity of previously made forward contracts did not reduce the bank’s hol ding
to belowthe 15% flagging limt owing to new share acquisitions. The hol di ng was
announced as 15.29%

29 June 2007: Nordea bank’s holding was reduced to 10.90% after the bank
announced its sale of 2,515,000 Al ma Media shares.

29 June 2007: Oy Herttadssad Ab’'s holding in Alma Media increased to 10. 15% and,
including forward contracts, to 13.18%

| NCOVE STATEMENT, 2007 2006 2007 2006 2006

MEUR 4-6 4- 6 1-6 1-6 1-12

NET SALES 84.0 74.8 165.9 146. 2 301.9
Ot her operating

i ncome 0.5 0.5 2.6 0.7 5.5
Materi al s and

services -24.9 -22.7 -48.8 -44. 4 -92.0
Costs arising from

enmpl oynent benefits -28.4 -26.0 -56.4 -50.9 -105.7
Depreci ati on and

wr it edowns -2.5 -2.4 -4.8 -5.0 -10.1
Operati ng expenses -14.5 -12. 6 -28.2 -25.0 -50.4

OPERATI NG PROFI T 14. 4 11. 6 30.4 21.6 49.1
Fi nanci al income 0.3 0.7 0.7 1.3 2.1
Fi nanci al expenses -0.3 -0.8 -0.7 -1.6 -2.6
Share of associ ated

conpani es’ results 0.4 0.3 1.6 0.8 1.2

PROFI T BEFORE TAX 14.8 11.9 32.0 22.1 49.9
I ncone _tax -3.8 -3.0 -7.9 -5.5 -12.5

PROFI T FOR THE PERI ORD 11.0 8.9 24.1 16. 6 37.3

Di stribution:
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shar ehol ders
Mnority interest

| Earnings per share,
EUR
Ear ni ngs per share
diluted), EUR

10.8
0.2

0. 15

0. 14

23.8
0.3

0. 32

16. 4
0.2

0.22

0.22

///{ Deleted:
37.0

0.3

0. 50

0. 59/,/{ Deleted: (




BALANCE SHEET, 30.6.2007 30.6.2006 31.12.2006
MEUR

ASSETS

NON- CURRENT

ASSETS

Goodwi | | 30.0 19.0 30.2
I nt angi bl e assets 9.6 7.6 9.7
Tangi bl e assets 50.8 57.5 51.7
I nvest nent properties 0.0 2.5 0.0
I nvestments in

associ at ed conpani es 32.0 36.3 32.1
Ot her long-term

i nvest nent s 3.9 7.4 3.9
Deferred tax assets 3.7 3.7 4.1
O her receivabl es 0.1 5.0 4.8

CURRENT ASSETS

I nventories 1.5 1.6 1.8
Tax receivabl es 0.0 1.1 0.7
Accounts receivabl e

and ot her receivables 31.1 25.4 28.8
Ot her short-term

i nvest nent s 2.5 2.2 2.4
Cash and cash

equi val ent's 15.2 83.0 28.2

ASSETS AVAI LABLE

FOR SALE 4.7 1.2

TOTAL ASSETS 185.2 252.3 199.7
BALANCE SHEET, MEUR 30. 6.2007 30.6.200631.12.2006

SHAREHOLDERS' EQUI TY

AND LI ABI LI TI ES

Share capital 44 .8 44 .8 44, 8
Share prem um fund 2.8 42. 4 2.8
Cunul ative translation

adj ust ment 0.1 0.0 0.1
Ret ai ned ear ni ngs 42.7 46.7 67.2
Par ent conpany

shar ehol ders’ equity 90.4 133.8 114. 9
Mnority interest 0.4 0.2 0.4

TOTAL SHAREHOLDERS'

EQUI TY 90.7 134.0 115. 3
LI ABI LI TI ES

Non- cur r ent

liabilities

I nterest-bearing

liabilities 18.9 19.4 19.1
Def erred tax

liabilities 1.6 1.3 1.8
Pensi on obli gations 3.7 3.7 3.6
Provi si ons 0.0 0.2 0.1
Ot her long-term

liabilities 6.8 7.0 7.2

Current liabilities

I nterest-bearing

liabilities 2.6 32.6 2.6
Advances received 21.4 21.0 11.6
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Tax liabilities 2.0 0.2 2.2
Provi si ons 1.4 0.7 2.3

| Accounts payable
and other liabilities 35.9 32.3 33.9
TOTAL LIABILITIES 94.5 117.0 84. 4

| TOTAL EQUI TY AND
LI ABI LI TI ES 185.2 252.3 199. 7
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RECONCI LI ATI ON OF SHAREHOLDERS' EQUITY 1 JAN. - 30 JUNE 2007
Shar e Par ent
Share prem umRetai ned conpany, Mnority Equity,

//{ Deleted:

(WD | G | WD ) VD | W | W

(GRS | WD | VRSP | WD ) VRN | VIS | WD | W

MEUR gapital fund .£arnings jotal Jnterest jotal _{ Dolotod:
Equity, 1 Jan. 2007 44. 8 2.8 67.3 114.9 0.4 115.3 Dotored
Transl ation d Deleted:
i fferences 0.0 0.0 0.0 Deleted:
Shar e of i tens _ Soloted.
recogni zed directly in :
associ ated conpany’s
equity 0.0 0.0 0.0
I ncone recogni zed
directly in equity 0.0 0.0 0.0
Profit for the period 23.8 23.8 0.3 24.1
Net incone for the
peri od 23. 8 23.8 0.3 24.1
Shar e-based paynents 0.2 0.2 0.2
Di vi dend pai d by parent
Lonpany -48. 5 -48.5 -48.5 _—| Deleted:
Di vi dends paid by .0.4 .0.4
Subsidiari es : : //{ Deleted:
Equi ty, 30 June 2007 44. 8 2.8 42. 7 90.4 0.4 90.7
RECONCI LI ATI ON OF SHAREHOLDERS' EQUITY 1 JAN. — 30 JUNE 2006
Share Par ent
Share prenm umRetained conpany, Mnority Equity, //{ Deleted:
MEUR Lapital fund Larni ngs ¢ otal J nterest fotal \{ Doloted:
Equity, 1 Jan. 2006 44. 8 42.4 39.0 126.2 0.5 126.7
Deleted:
Transl ation differences 0.0 0.0 0.0 Deleted:
Share of itens Deleted:
recogni zed directly in Deloted:
associ ated conpany’s .
equity 0.1 0.1 0.1 Deleted:
I ncone recognized Deleted:
directly in equity 0.1 0.1 0.1
Profit for the period 16. 4 16. 4 0.2 16. 6
Net incone for the period 16. 5 16.5 0.2 16.7
Shar e- based paynents 0.1 0.1 0.1
Di vi dend pai d by parent
conpany -9.0 -9.0 -9.0 //{ Deleted:
Di vi dends paid by _0.3 20.3
subsidiaries | Deleted:
Transl ation differences -0.2 -0.2
Equity, 30 June 2006 44.8 42. 4 46. 7 133.8 0.2 134.0
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2007 2006 2007 2006 2006
CASH FLOW STATEMENT, MEUR 4-6 4- 6 1-6 1-6 1-12
| Cash flow from
operating activities

Profit for the period 11.0 8.9 24.1 16.6 37.3
Adj ust ment s 5.1 4.9 8.4 9.4 18. 2
Change in working capital -3.5 -6.7 10.5 6.8 -3.8
Di vi dend i ncome received 3.2 5.5 3.2 5.5 6. 4
Interest inconme received 0.1 0.6 0.5 1.1 1.9
I nterest expenses paid -0.3 -0.4 -0.7 -0.7 -3.1
Taxes paid -4.9 -3.5 -7.2 -5.5 -10.3
| Net cash provided by
operating activities 10.7 9.2 38.7 33.1 46. 7

| cash flow frominvesting
activities
| Investments in tangible
and intangible assets -1.5 -1.2 -2.4 -3.2 -5.4
Proceeds from di sposal
of tangible and intangible

assets 0.2 0.4 0.2 0.5 3.8

O her investnents 0.0 0.0 0.0 0.0 0.0
| Proceeds from disposal

of other investnents 0.0 0.6 3.2 0.7 9.1

Subsi di ary shares purchased 0.0 -3.5 -0.2 -3.6 -9.0
| Associated conpany shares

pur chased -1.5 0.0 -1.5 0.0 0.0
| Net cash used in investing

activities -2.9 -3.8 -0.7 -5.5 -1.5
| cash flow before financing

activities 7.8 5.4 37.9 27.6 45. 2

| cash flow from financing
activities

Long-term | oan repaynents 0.0 -3.6 0. - -33.6

Short -term | oans rai sed 0.0 0.0 2.0 0.0 0.0

Short -term | oans repaid -3.0 -0.4 -3.7 -1 -3.5
| Change in interest-bearing

recei vabl es -0.1 0.0 -0.3 -0.2 -0.6
| Dividends paid and capital

r epayment 0.0 0.0 -48.8 -9.0 -48.8
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| change in cash funds

(increase + / decrease -) 4.7 1.4 -13.0 13.5 -41.4
| Cash and cash equival ents

at start of period 10.5 81.6 28.2 69.6 69. 6
| cash and cash equival ents

at end of period 15.2 83.0 15.2 83.0 28.2

BUSI NESS ACQUI SI TI ONS 1- 6/ 2007

The Group did not acquire any new busi ness operations during the first half of
2007.

I'n January 2007 Market pl aces established a new conpany, OO0 City24, in Russia
that will begin operating the City24 housing portal in Mscow.
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Aanul ehti acquired a 40% hol di ng i n Tanpereen Ykkosjakelut Oy in May 2007.
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Alma Media's reporting segnents in this interimreport are Newspapers,

Kauppal ehti

The descriptive section of

to the reporting segnents.

the segnents.
segnents as wel |

ASSETS BY SEGVENT,
MEUR
Newspaper s
Kauppal ehti
Mar ket pl aces
Ot her operations and
el i m nations
Non-al | ocat ed assets
Tot al

group

LI ABI LI TI ES BY SEGVENT,
MEUR

group and Mar ket pl aces.
conpany and the operations of the Goup’'s financial

Fi nanci al

O her

this report presents the net
profits of the segnents and the allocation of the associated conpanies’
itens and incone taxes are not allocated to
The following table presents the assets and liabilities of the

as the non-allocated asset

managenent

and liability itens.

Operations conprises the Group’s parent
service centre.

sal es and operating

results

30. 6. 2007 30.6.2006 31. 12. 2006

67.
54.
14.

25.
22.
185.

3
9
4

8
8
2

68.
52.
8.

31.
91.
252.

0

©

©

66.
56.
13.

29.
33.
199.

[y

[ee]

30. 6. 2007 30.6.2006 31. 12. 2006

Newspaper s 37.8 36.5 29.9

Kauppal ehti group 14.5 10.6 12.2

Mar ket pl aces 4.1 2.1 3.5

O her operations and
el i m nations 9.2 11.8 9.4

Non-al | ocat ed assets 28.9 56.0 29.4
Tot al 94. 5 117.0 84.4

2007 2006 2007 2006 2006

GROUP_ | NVESTMENTS, MEUR 4- 6 4-6 1-6 1-6 1-12
Gross capital expenditure 3.6 2.3 5.3 4.6 19.6
PROVI SI ONS
The conpany’s provisions at the end of June totalled MEUR 1.5, the npbst inportant

of which was a MEUR 0.7 provision to cover
Oy. MEUR 0.4 of this provision has been reversed correspondi ng to actual
has not been necessary to change the estinmates nmade when
the provision was entered.

the period 1-6/2007. It

restructuring nmeasures in Kauppal ehti

costs in
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| covm TMENTS AND 30. 6. 2007 30. 6. 2006 31. 12. 2006
CONTI NGENCI ES, MEUR

Col l ateral on own behal f

Chattel nortgages 0.0 0.0 0.0
Col l ateral for others
CGuar ant ees 0.0 0.0 0.0

Ot her commitnents
Commi t ment s based
on agreenents 0.1 0.1 0.1

M ni mum rents payabl e
based on other |ease agreenents:

Wthin one year 6.3 5.3 6.1
Wthin 1-5 years 14. 2 12.1 14.6
After five years 12. 3 12. 3 13.0
Tot al 32.8 29.7 33.8
The Group al so has purchase
agreenments based on IFRIC 4
whi ch include a | ease conponent
per I AS 17. M ni num paynments based
on these agreenments: 5.6 8.0 7.7
GROUP DERI VATI VE CONTRACTS, 30. 6.2007 30.6.200631.12. 2006
MEUR
Raw mat eri al derivatives
Fair value * 0.0
Amount, tonnes 5, 000
Nomi nal val ue 2.6

* The fair value represents the return that would have arisen if the derivative
positions had been cleared on the bal ance sheet date.

The Goup had no open derivative positions on 30 June 2007.

CONTI NGENT LI ABI LI TI ES

The Group has contingent liabilities totalling MEUR 7.8. The tax authorities have
issued a claimto correct the conmpany’s income tax for 2003. The tax authorities
consider that the loss arising fromAl ma Media's disposal of the shares of its
associ at ed conpany Tal entumto Kauppal ehti Oy at the market price should not have
been tax-deductible. At the end of 2006 (20 Decenmber 2006) the company was
informed of a ruling by the Adjustments Board of the Corporate Taxation Centre to
the effect that the Adjustnents Board rejected the claimby the tax authorities.
The tax authorities have appeal ed the Adjustnents Board's ruling to the Hel sinki
Admi nistrative Court. The conpany continues to believe that it is inprobable that
the claimw |l lead to additional tax consequences since the transacti on was
carried out at market prices for comercial reasons.

RELATED PARTI ES

Alma Media Group’s related parties are its associ ated conpani es and the conpani es
they own. The followi ng table sunmarizes the operations undertaken between Al ma
Medi a and its associated conpani es and the status regarding their receivables and
liabilities:
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RELATED PARTY ACTI VI TI ES 1.1-30.6.2007 (6 1.1-31.12.2006

W TH ASSOCI ATED COMPANI ES, nont hs) (12 nont hs)

MEUR

Sal es of goods and services 0.1 0.4
| Purchases of goods and

services 3.0 4.4

Accounts receivable, |oan
and ot her receivables at the

bal ance sheet date 5.2 4.6
| Accounts payabl e at the bal ance
sheet date 0.3 0.1

Rel ated parties also include the conpany’s senior nanagerment (Board of Directors,
presi dents and the Group Executive Team). The section Option Rights of this
interimreport presents information on changes to the current option schene
intended to notivate and secure the |long-term comrtnment of the G oup’s senior
menagenent .

MAI N ACCOUNTI NG PRI NCI PALS (| FRS)

This interimreport has been prepared applying the recognition and nmeasurenent
principles of 1AS 34 (Interim Financial Reporting).

The interimreport applies the same accounting principles and cal cul ati on nethods
as in the previous annual accounts dated 31 Decenber 2006. However, the interim
report does not contain all the information or notes to the accounts included in
the annual report. This interimreport should therefore be read in conjunction
with the conpany’s annual report for 2006.

The key indicators are calcul ated using the same fornul ae as applied in the
annual financial statenents.

On 1 January 2007 the Group adopted the follow ng new accounting standards and
interpretations:

I FRS 7 Financial Instrunments: Disclosures

IAS 1 Presentation of Financial Statenents: Capital Disclosures
I FRIC 8 Scope of |IFRS 2

IFRIC 9 Re-assessnent of Enbedded Derivatives

I FRIC 10 Interim Financial Reporting and | npairment

The af orenentioned new standards and interpretations have only a very m nor
effect on the Group’'s inconme statenent and bal ance sheet. Their application
mai nly affects the notes to the accounts.

The Group’s long-termreceivable fromthe associated conpany Acta Print Oy is
shown in the bal ance sheet under assets available for sale. Alma Media intends to
relinquish its entire holding in Acta Print Oy. This divestment is not expected
to have a significant inmpact on Alma Media's financial position.

The figures in this interimreport are unaudited.

SEASONALI TY

The Group recognizes its circulation revenues as paid. For this reason
circulation revenues accrue in the incone statement fairly evenly during the four
quarters of the year. The bulk of circulation invoicing takes place at the

begi nning of the year and therefore cash flow from operating activities is
strongest early in the year. This also affects the conpany’s bal ance sheet
position in different quarters.
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USE OF ESTI MATES

This bulletin contains certain statements that are estimates based on
managenment’' s best knowl edge at the tinme they were nade. For this reason they
contain risks and uncertainty. The estinmates could change in the event of
significant changes in business conditions.

NEXT | NTERI M REPORT
Al ma Medi a publishes its results for the first nine nonths of 2007 at 9.00 am
(EET) on Friday 26 October 2007.

ALMA MEDI A CORPORATI ON
Board of Directors



